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[bookmark: _Toc341696530]Table 1 – Percentage of respondents who had purchased of products or services with their mobile phones 
	n=23
	% conference participants

	% internet panel
n=505
	Have you purchased a product or a service using a mobile phone?


	19
	82.6%
	63.4%
	Yes

	4
	17.4%
	36.6%
	No

	23
	100.0%
	100.0%
	Total



Table 2 – Percentage of respondents who had purchased of products or services with their mobile phones, by demographic characteristic (only significant results are presented) 
	% internet panel who purchased products or services using a mobile phone 
	Have you purchased a product or a service using a mobile phone?


	63.4%
	% among all sample: 

	
	% by age groups:

	66.3%
	18-24

	76.4%
	25-34

	67.7%
	35-44

	54.6%
	45-54

	61.4%
	55-64

	39.0%
	65+

	
	% by education:

	54.6%
	Partial high school or less

	62.1%
	Higher but not academic

	71.1%
	Academic






Table 3 – The number of times a product or a service was purchased
using a mobile phone during the past 6 months
	n=19
	% conference participants who purchased products or services using a mobile phone 
	% internet panel who purchased products or services using a mobile phone n=320
	How many times have you purchased a product or a service by using a mobile phone during the past 6 months?

	4
	21.1%
	35.0%
	1-2

	6
	31.6%
	34.1%
	3-4

	
	
	11.6%
	5-6

	9
	47.4%
	19.4%
	7 times or more

	19
	100.0%
	100.0%
	Total




Table 4 – Factors that prevents respondents from purchasing products or services using mobile phones
	n=8
	% conference participants who don't purchase products or services using a mobile phone

	% internet panel who don't purchase products or services using a mobile phone n=297
	Why haven't you purchased products or services using your mobile phone?

	5
	62.5%
	27.5%
	Hadn't had a reason/ Hadn't felt the need to purchase in this way

	2
	25.0%
	25.8%
	Privacy

	1
	12.5%
	11.2%
	Too complicated

	
	
	6.4%
	Price

	
	
	5.8%
	Prefer using a computer

	
	
	5.4%
	Reliability

	
	
	3.4%
	Weren't aware to the possibility

	
	
	3.1%
	Didn't had the chance to purchase in this way

	
	
	3.1%
	Don't know how to use it

	
	
	2.7%
	Prefer  buying at a store, to see the product, talk with someone

	
	
	1.4%
	Don't make purchases over the internet or by a mobile phone

	
	
	9.2%
	Other*

	8
	100.0%
	104.7%
	Total[footnoteRef:1] [1:  The total exceeds 100% since it was possible to give more than one answer 
] 



*Indicates additional replies given by less than 1% of respondents and therefore combined into one group



Table 5– Products or services purchased by using a mobile phone 
	n=19
	% conference participants who purchased products or services using a mobile phone
	% of all internet respondents n=505
	% internet panel who purchased products or services using a mobile phone n=320
	What products or services have you purchased by a website designed for mobile phones or by mobile phones application, during the last 6 months?

	14
	73.7%
	36.8%
	58.1%
	Parking

	11
	57.9%
	32.5%
	51.3%
	Coupons

	10
	52.6%
	25.0%
	39.4%
	Movie ticket

	6
	31.6%
	17.6%
	27.8%
	Digital content (i.e. songs, movies, digital books, etc.)

	
	
	2.0%
	3.1%
	application

	
	
	1.4%
	2.2%
	Purchases on e-bay

	
	
	0.8%
	1.3%
	pizza

	3
	15.8%
	3.2%
	5.0%
	Other*

	
	231.6%
	119.3%
	188.1%
	Total[footnoteRef:2] [2:  The total exceeds 100% since it was possible to give more than one answer 
] 



*Indicates additional replies given by less than 1% of respondents and therefore combined into one group



Table 6- Percentage of respondents indicating paying for parking via their mobile phones, by demographic characteristic (significant results)
	% internet panel who pays for parking via their mobile phone 
	What products or services have you purchased by a website designed for mobile phones or by mobile phones application, during the last 6 months?

	58.1%
	% among respondents purchased products or services using a mobile phone: 

	
	% by age groups:

	39.6%
	18-24

	60.5%
	25-34

	54.0%
	35-44

	73.6%
	45-54

	57.4%
	55-64

	75.0%
	65+

	
	% by education:

	50.6%
	Partial high school or less

	52.8%
	Higher but not academic

	66.7%
	Academic
































Table 7- Factors which could increase the feasibility of using mobile phone when making a purchase
	Mean
	Don’t know
	5- Certainly a significant consideration
	4
	3
	2
	1- Most certainly not a significant consideration
	
	In the next part you are asked to indicate, using a 5 point scale, the degree to which each the following factors can enhance your intention to purchase products and services by using a mobile phone


	4.6
	2.2%
	72.3%
	16.6%
	4.8%
	1.6%
	2.6%
	% internet panel
n=505
	User friendly

	4.7
	1
	19
	2
	
	
	1
	%  conference participants n=23
	

	4.4
	2.2%
	63.4%
	21.4%
	7.3%
	3.2%
	2.6%
	% internet panel
n=505
	Quick

	4.5
	
	15
	6
	1
	
	1
	%  conference participants n=
	

	4.3
	2.4%
	58.0%
	20.8%
	12.5%
	3.0%
	3.4%
	% internet panel
n=505
	Immediate purchase confirmation 

	3.6
	
	9
	2
	7
	3
	2
	%  conference participants n=23
	

	4.4
	3.0%
	59.0%
	22.0%
	9.9%
	3.8%
	2.4%
	% internet panel
n=505
	The product is in stock

	4.2
	3
	12
	2
	5
	
	1
	%  conference participants n=23
	

	4.2
	3.0%
	53.9%
	24.4%
	10.3%
	5.3%
	3.2%
	% internet panel
n=505
	Comprehensive information about the product upon purchasing

	3.3
	1
	7
	2
	7
	3
	3
	%  conference participants n=23
	

	3.3
	4.6%
	27.5%
	18.4%
	18.6%
	15.0%
	15.8%
	% internet panel
n=505
	online conversation or chat with salesmen or  experienced consumer

	2.1
	2
	0
	4
	3
	5
	9
	%  conference participants n=23
	







Table 8- Factors which could increase the feasibility of using mobile phone when making a purchase, by demographic characteristic (significant results)
	online conversation or chat with salesmen or  experienced consumer
	Comprehensive information about the product upon purchasing
	The product is in stock
	Immediate purchase confirmation
	Quick
	User friendly
	In the next part you are asked to indicate, using a 5 point scale, the degree to which each the following factors can enhance your intention to purchase products and services by using a mobile phone


	3.3
	4.2
	4.4
	4.3
	4.4
	4.6
	Mean among all sample: 

	
	
	
	
	
	
	Mean by gender:

	
	
	4.3
	
	
	4.5
	Male

	
	
	4.5
	
	
	4.7
	female

	
	
	
	
	
	
	Mean by age groups:

	2.8
	
	
	4.1
	4.4*
	
	18-24

	2.8
	
	
	4.1
	4.6**
	
	25-34

	3.4**
	
	
	4.3
	4.3
	
	35-44

	3.7**
	
	
	4.6***
	4.6**
	
	45-54

	3.8**
	
	
	4.5***
	4.5*
	
	55-64

	3.4**
	
	
	4.0
	4.0
	
	65+

	
	
	
	
	
	
	Mean by family status:

	3.5
	
	4.4
	4.4
	
	
	With children

	2.9
	
	4.2
	4.2
	
	
	Without children


* Indicates that the average is significantly higher than the lowest average in the column.
** Indicates that the average is significantly higher than the two lowest averages in the column.




Table 9– what could enhance the intention to purchase products or services by using mobile phones- Percentage of respondents that chose those factors from a list that was presented to them 
	n=23
	% conference participants
	% internet panel
n=505
	Which of the following factors would increase the feasibility of using your mobile phone when making a purchase? 

	16
	69.6%
	78.2%
	Discounts as opposed to using other payment methods

	18
	78.3%
	42.0%
	A wide variety of purchasing options 

	9
	39.1%
	42.0%
	Immediate feedback on the purchase worthiness 

	1
	4.3%
	3.2%
	Security

	3
	13.0%
	2.0%
	User friendly

	1
	4.3%
	0.4%
	Reliability

	
	
	1.2%
	Nothing

	
	
	1.6%
	Other*

	
	208.7%
	170.5%
	Total[footnoteRef:3] [3:  The total exceeds 100% since it was possible to give more than one answer 
] 



*Indicates additional replies given by less than 1% of respondents and therefore combined into one group


Table 10- Percentage of respondents indicating that discounts as opposed to using other payment methods could increase their feasibility of using mobile phone when making a purchase, by education level (significant results)
	% internet panel who indicate the factor- discounts as opposed to using other payment methods n=505
	Which of the following factors would increase the feasibility of using your mobile phone when making a purchase?

	78.2%
	% among all sample: 

	
	% by education:

	68.1%
	Partial high school or less

	79.9%
	Higher but not academic

	84.2%
	Academic








Demographics 

Table 11- Gender
	% conference participants n=23
	% internet panel
n=505
	Gender

	16
	49.5%
	Male

	7
	50.5%
	Female

	23
	100.0%
	Total



	
[bookmark: _Toc171052300]Table 12- Age
	% conference participants n=23
	% internet panel
n=505
	Age

	
	15.8%
	18-24

	8
	21.0%
	25-34

	11
	18.4%
	35-44

	3
	19.2%
	45-54

	1
	17.4%
	55-64

	
	8.1%
	65+

	23
	100.0%
	Total




[bookmark: _Toc171052301]Table 13- Education
	% conference participants n=23
	% internet panel
n=505
	Education

	
	1.4%
	Partial high school or less

	1
	26.5%
	High school

	3
	34.5%
	Post high school

	19
	37.6%
	Academic

	23
	100.0%
	Total


[bookmark: _Toc171052302]

Table 14- Family status
	% conference participants n=23
	% internet panel n=505
	Family status

	17
	52.5%
	Married with children

	1
	8.3%
	Married without children

	1
	9.9%
	Unmarried with children

	4
	29.3%
	Unmarried without children

	23
	100.0%
	Total



[bookmark: _Toc171052303]
Table 15- Religion
	% conference participants n=23
	% internet panel n=505
	Religion

	19
	70.5%
	Secular

	1
	15.6%
	Traditional

	3
	11.3%
	Religious

	
	2.6%
	Orthodox

	100.0%
	100.0%
	Total




Table 16- Income
	% conference participants n=23
	% internet panel n=505
	Income

	
	25.3%
	Below average

	3
	34.7%
	About average

	11
	33.1%
	Above average

	9
	6.9%
	Well above the average

	23
	100.0%
	Total
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